
4 

5 

II 

20 

27 

28 

29 

29 

30 

31 

33 

Advancing 
the Consmner 

Interest 
INMEMORIUM 
A memorial for Esther Peterson 

COMMENTARY 
Roger Battiste/la 
David C. Burchfield 
Managed care's future hinges on consumer perceptions of its morality 

FEATURE ARTICLES 
Ann C. Ziebarth 
Carol B. Meeks 
Public policy issues and financing for rural housing''· 

Elizabeth Siegel Watkins 
Expanding consumer information: The origin of the patient package insert 

BOOK REVIEWS 
Roberta Riportella-Muller 
The problem that won't go away: Reforming U.S. health care financing, edited by 
Henry]. Aaron, and The system: The American way of politics at the breaking point, 
by Haynes Johnson and David S. Broder 

Catherine P. Montalto 
American standards of living: 1918-1988, by Clair Brown 

Roger Swagler 
The Merchants of Misery: How corporate America profits from poverty, by Michael 
Hudson 

]ing]. Xiao 
It takes a nation: A new agenda for fighting poverty, by Rebecca M. Blank 

Julia Marlowe 
Poverty and place: Ghettos, barrios, and the American city, by Paul A. Jargowsky, 
and Saving our children from poverty: What the United States can learn from France, 
by Barbara R. Bergmann 

W. Keith Bryant 
Time for life: The surprising ways Americans use their time, by John P. Robinson 
and Geoffrey Godbey 

LEGAL DIGEST 
Compiled by Stephen Meili 
with assistance from Amy Schoepke and Amy Kossoris 

''·Peer-reviewed article 

Volume 10 Number 1 
Spring 1998 

Advancing the Consumer 
Interest (ISSN 1044-7385) 
is an official publication of 
the American Council on 
Consumer Interests. 
Published semi-annually. 
Subscription/Membership 
Offices: American Council 
on Consumer Interests, 240 
Stanley Hall, University of 
Missouri, Columbia, MO 
65211. A subscription to 
Advancing the Consumer 
Interest is included with 
individual, associate, student, 
and institution/subscriber 
memberships in ACCI. 
Single copies of ACI back 
issues: $15. ACI is indexed 
in Econ Lit and Journal of 
Economical Literature. 
Other ACCI publications 
include The Journal of 
Consumer Affairs, 
Consumer News and 
Reviews, and Consumer 
Interests Annual. For fur
ther information on ACCI 
membership categories, ser
vices, and fees, write, call, 
or fax ACCI at the address 
below. Permission to make 
copies of articles in this 
journal for other than per
sonal use should be directed 
to the Executive Director, 
American Council on 
Consumer Interests, 240 
Stanley Hall, University of 
Missouri, Columbia, 
Missouri 65211 
(573) 882-3817, 
fax (573) 884-6571. 
acci@showme.missouri.edu 
http://acci.ps.missouri.edu 
©1998 by the American 
Council on Consumer 
Interests. 

Advancing the Consumer Interest Volume 10 Number 1 I Spring 1998 3 




